Studijny plan pre 2. stuperi $tadia

Studijny program: Marketingovy a obchodny manazment - anglofénne
Studijny odbor: Ekonémia a manaiment
Forma Stddia: dennd

Blok - Profilové predmety
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Odporucany studijny plan

Nazov kfe‘:;if:v l1s|2s | 3s 4.s | 5.5 |6.s
Marketing Management 8 2/2S

Inovative Product Management 8 2/2S

Digital Marketing 5 2/2S

Managerial Decision Making in Marketing 8 2/2S

Management in Distribution 8 2/2S

Spolu profilové predmety 37

Blok - Ostatné povinné predmety

Odporducany Studijny plan

Nazov kfe(:;::v 1.s|2s | 3s 4.s |55 |6.s
Brand Management 5 2/2S

Law in Marketing 4 0/4 S

Financial and Price Decision Making in Trade 4 2/2S

E-commerce 4 2/2S

Category management 8 2/2S
Business marketing 5 2/2S
Quality Management 5 2/2S
Marketing Consulting and Outsourcing 6 2/2S
Business in Practice 2 4 0/2S
Seminar to Final Thesis 1 2 0/22
Seminar to Final Thesis 2 2 0/22
Final Thesis and ist Defense 10

State Exam Course 10

Spolu ostatné povinné predmety 69

Spolu povinné predmety (profilové a ostatné povinné) 106

Blok - Povinne volitelné predmety

Odporducany Studijny plan

Nazov kfe(:;::v 1.s|2s | 3s 4.s |55 |6.s
Advertising 3 0/2S

Management of Trade Firm 3 0/2S

Multimedia in Trade 3 0/2S

Marketing of Culture 3 0/2S

Project management in marketing 3 0/2S

Insolvency Law 3 0/2S

Public relations 4 0/2S
Human Resources Management 4 0/2S
Media relations 4 0/2S
Marketing of Cities 4 0/2S
Healthcare Marketing 4 0/2S
Customer Relationship Management (CRM) 4 0/2S

7

Spolu povinne volitelné predmety

Blok - Vyberové predmety

Odporucany studijny plan

Nazov kfe‘:;if:v l1s|2s | 3s 4.s | 5.5 |6.s
Vyberovy predmet 1 3 0/2

Vyberovy predmet 2 4 0/2

Vyberovy predmet 3

Spolu vyberové predmety 7

Ispolu predmety | 1220 JoJo | o] o]o]o]

Ponuka vyberovych predmetov

Ndzov Odportcany studijny plan

pocet

Kreditov l1s|2s | 3s 4.s | 5.5 |6.s

VP podla aktudlnej ponuky v danom akademickom roku




