Dissertation Topics for the Academic Year 2026/2027

The field of study Economics and Management
The study programme MANAGEMENT OF INTERNATIONAL
BUSINESS (in English)

Prof. Dipl. Ing. Sofia FERENCIKOVA, PhD.

1. Reverse Knowledge Transfer from Central and Eastern Europe within
Multinational Corporations
Reverzny transfer znalosti zo strednej a vychodnej Eurdpy v ramci nadnarodnych
firiem
- topic for full-time study in English
- téma pre dennu formu studia v anglickom jazyku

The aim of the dissertation:

Identification of the reverse knowledge cases, analysing reasons and motivations for
their creation as well as preconditions of transfer to the HQ and other subsidiaries in
their network.

Ciel prace:

Identifikdcia pripadov reverzného transferu znalosti, analyza dovodov, motivacie,
predpokladov pre ich tvorbu a Sirenie v ramci multinacionalnych korporacii.

Annotation of dissertation:

Theoretical part of the thesis will examine the reverse knowledge literature and cases
in the other parts of the world. Based on that the reverse knowledge transfer in
Central and Eastern Europe will be identified and studied while qualitative case study
method will be used. The management and motivation tools will be suggested for the
HQ level of multinational corporations as well as for local units in order to stimulate
the knowledge creation, innovation and creativity of local employees. One part of
thesis will be also devoted to spillovers from this knowledge and innovation to local
companies and local economies.

Anotdacia prace:

Teoretickd Cast prace bude skumat literatiru o reverznom transfere znalosti a o
pripadoch z inych regiénov. V praktickej ¢asti sa identifikuji a budd skimat pripady
reverzného transferu znalosti zo strednej a vychodnej Eurdpy pouzitim kvalitativnej
metddy. Na zaklade vysledkov skimania sa navrhnu nastroje na podporu inovacii a
reverzného transferu znalosti zo strany multinacionalnych korporacii i miestnych
pobodiek v strednej a vychodnej Eurdpe. Délezitd ¢ast prace sa venuje aj spillovers z
novych znalosti smerom k miestnym firmam a miestnej ekonomike.

Assoc. Prof. Dipl. Ing. Tomas VYROST, PhD.

1. International Business Corporate Efficiency in EU Countries
Hodnotenie efektivnosti medzinarodnych firiem v krajinach Eurdpskej Gnie
- topic for full-time study in English
- téma pre dennu formu studia v anglickom jazyku

The aim of the dissertation:

On the basis of quantitative approaches to the evaluation of efficiency, assess
whether internationally active firms achieve a higher level of technical efficiency than
firms operating only in domestic markets.

Ciel prace:

Na zaklade kvantitativnych pristupov k hodnoteniu efektivnosti posudit, & firmy
pOsobiace na medzinarodnych trhoch dosahuju vyssSiu mieru technickej efektivnosti,
ako firmy p6sobiace len na domacich trhoch.

Annotation of dissertation:




The thesis should address a simple question: whether internationally active firms are
more efficient than purely domestic firms. A research sample consisting of European
enterprises registered in the Orbis Europe database, supplemented by alternative
sources (statistical offices, Eurostat), will be used to answer the research question.
Non-parametric evaluation methods, such as data envelopment analysis (DEA), will
be employed to measure technical efficiency. The results of the thesis will allow for
the empirical quantification of the relationship between the activities of internationally
active firms, technical efficiency, and traditional financial analysis indicators.

Anotdcia prace:

Praca by mala zodpovedat jednoduchl otazku, & su firmy posobiace na
medzinarodnych trhoch efektivnejsie ako domace firmy. Na zodpovedanie vyskumnej
otazky bude vyuzitd vyskumna vzorka, pozostavajuca z eurdpskych podnikov (radovo
desattisice) evidovanad v databaze Orbis Europe, doplnend alternativhymi zdrojmi
(Statistické Urady, Eurostat). Na meranie technickej efektivnosti budld vyuzité
neparametrické metédy hodnotenia, ako napr. analyza obalky dat (angl. data
envelopment analysis, DEA). Vysledky prace umoznia empiricky kvantifikovat vztah
aktivit firiem po6sobiacich na medzinarodnych trhoch, technickej efektivnosti a
tradi¢nych ukazovatelov financnej analyzy.

. State Aid and Corporate Efficiency in the Area of International Trade
Statna pomoc a podnikova efektivnost v oblasti medzindrodného obchodu

- topic for full-time study in English

- téma pre dennu formu Studia v anglickom jazyku

The aim of the dissertation:

On the basis of quantitative approaches to efficiency evaluation, assess whether firms
active in foreign trade as recipients of state aid achieve a higher level of technical
efficiency than firms operating only on domestic markets.

Ciel prace:

Na zaklade kvantitativnych pristupov k hodnoteniu efektivnosti posudit, & firmy
aktivne v zahrani¢nom obchode, ako prijimatelia Statnej pomoci, dosahuju vyssiu
mieru technickej efektivnosti, ako firmy posobiace len na domacich trhoch.

Annotation of dissertation:

Given that state aid expenditures have reached billions of euros over the past decade,
even marginal improvements in targeting and implementation efficiency may
translate into economically significant savings and productivity gains. To illustrate, aid
provided under the “minimal aid” technical category alone accounted for 76,747
individual payments totalling more than EUR 675 million over the previous three
years (IS-SEMP). State aid serves a wide range of objectives, including social policy,
regional development, innovation support, environmental protection, healthcare, labor
market inclusion, but also foreign trade. The diversity of funding schemes,
administrative authorities, and implementation procedures renders the overall system
highly complex and complicates systematic evaluation.

Anotdcia prace:

KedZe vydavky na S$tatnu pomoc dosiahli za posledné desatrodie miliardy eur, aj
marginalne zlepsenia v cieleni a efektivite implementacie m6zu viest k ekonomicky
vyznamnym Usporadm a ziskom produktivity. Ako priklad mdZeme uviest, Ze pomoc
poskytnutd v ramci technickej kategdrie "minimalna pomoc" predstavila za posledné
tri roky (IS-SEMP) 76 747 individualnych platieb v celkovej vyske viac ako 675
milidnov  EUR (IS-SEMP). Statna pomoc slUZi Sirokému spektru cielov, vratane
socidlnej politiky, regiondlneho rozvoja, podpory inovécii, ochrany zivotného
prostredia, zdravotnej starostlivosti, inkllzie na trhu prace, ale aj zahrani¢ného
obchodu. Rozmanitost finanénych schém, administrativnych organov a
implementacnych postupov robi cely systém velmi zlozitym a komplikuje jeho
systematické hodnotenie.




The field of study Economics and Management
The study programme MARKETING AND TRADE MANAGEMENT
(in English)

Assoc. Prof. Dr. Dipl. Ing. Malgorzata Agnieszka JAROSSOVA

1. Determinants of Consumer Decision-Making in the Book Market in the
Context of Qualitative, Environmental, and Economic Factors
Determinanty spotrebitelského rozhodovania na kniznom trhu v kontexte
kvalitativnych, environmentalnych a ekonomickych faktorov
- topic for full-time study in English
- téma pre dennu formu Studia v anglickom jazyku

The aim of the dissertation:

To identify the determinants of consumer decision-making in the book market with
regard to qualitative, environmental, and economic factors, to examine their influence
on consumers’ purchasing behaviour, and, based on the findings of the conducted
research, to develop a model of consumer decision-making in the book market.
Furthermore, the thesis seeks to propose recommendations for the marketing and
business strategies of publishers and retailers in order to enhance the perceived value
of book products and strengthen the competitiveness of the book market.

Ciel prace:

Zistit determinanty spotrebitelského rozhodovania na kniznom trhu v oblasti
kvalitativnych, environmentalnych a ekonomickych faktorov, identifikovat ich vplyv na
nakupné spravanie spotrebitelov a na zaklade vysledkov realizovaného vyskumu
vytvorit model spotrebitelského rozhodovania na kniznom trhu a navrhndt
odporucania pre marketingové a obchodné stratégie vydavatelstiev a predajcov za
Ucelom zvysSenia vnimanej hodnoty kniznych  produktov a posilnenia
konkurencieschopnosti knizného trhu.

Annotation of dissertation:

The dissertation examines the determinants of consumer decision-making in the book
market, focusing on qualitative, environmental, and economic factors. The book
market represents a specific segment of the consumer market in which consumer
decision-making is not formed exclusively on the basis of price and product
availability, but is also influenced by the perceived quality of the book product,
environmental aspects of its production and distribution, the reputation and credibility
of the publisher, as well as the characteristics of book packaging in terms of its
desigh, communication and informational function, and the ecological properties of
the materials and technologies used. The identification and evaluation of selected
factors of the book product primarily include consumer-perceived quality,
environmental characteristics related to its production and distribution, and the
perceived price level and value for money. The output will be a model of consumer
decision-making in the book market that explains the relationships among individual
factors and their impact on consumers’ purchasing behaviour. Based on the research
results, recommendations will be formulated for publishers and retailers on marketing
and commercial strategies to increase the perceived value of book products, support
consumers’ purchasing decisions, and strengthen the competitiveness of the book
market.

Anotacia prace:

Praca sa zameria na skUmanie determinantov spotrebitelského rozhodovania na
kniznom trhu v oblasti kvalitativhych, environmentalnych a ekonomickych faktorov.
Knizny trh predstavuje Specificky segment spotrebitelského trhu, v ktorom sa
rozhodovanie spotrebitela neformuje vylu¢ne na zaklade ceny a dostupnosti produktu,
ale je ovplyviiované aj vnimanou kvalitou knizného produktu, environmentalnymi
aspektmi jeho vyroby a distriblcie, reputdciou a déveryhodnostou vydavatela, ako aj




charakteristikami knizného obalu z hladiska jeho dizajnového spracovania,
komunikacno-informacnej funkcie a ekologickych vlastnosti pouzitych materialov a
technoldgii. Identifikacia a hodnotenie vybranych faktorov knizného produktu zahfia
najma spotrebitelom vnimanu kvalitu, environmentalne charakteristiky spojené s jeho
vyrobou a distriblciou, vnimanld cenovld Uroven a hodnotu za peniaze. Vystupom
bude vytvorenie modelu determinantov spotrebitel'ského rozhodovania na kniznom
trhu, ktory umozni vysvetlit vztahy medzi jednotlivymi faktormi a ich vplyv na
nakupné spravanie spotrebitelov. Na zaklade vysledkov vyskumu budd formulované
odporucania pre vydavatelstva a predajcov v oblasti marketingovych a obchodnych
stratégii s ciefom zvysit vniman( hodnotu kniznych produktov, podporit nakupné
rozhodovanie spotrebitelov a posilnit konkurencieschopnost knizného trhu.

Assoc. Prof. Dipl. Ing. Martin KUCHTA, PhD., MBA

. Customer Experience in the Digital Environment under the Influence of
Intelligent Technologies

Zdakaznicka skusenost v digitdlnom prostredi pod vplyvom inteligentnych technoldgii

- topic for full-time study in English

- téma pre dennu formu studia v anglickom jazyku

The aim of the dissertation:

To identify and analyse the impact of intelligent digital technologies on the quality of
customer experience in online environments and to propose a model for the effective
integration of these technologies into digital customer interaction processes.

Ciel prace:

Identifikovat a analyzovat vplyv inteligentnych digitédlnych technoldgii na kvalitu
zdkaznickej skulsenosti v online prostredi a navrhnGt model efektivnej integracie
tychto technoldgii do procesov digitalnej interakcie so zdkaznikom.

Annotation of dissertation:

The dissertation focuses on examining the impact of modern digital technologies,
particularly artificial intelligence tools and automated systems, on customer
experience in the digital environment. It analyses how technological innovations
influence the quality of digital services, communication efficiency, and the
personalization of interactions between organizations and customers. The research
concentrates on identifying factors determining the quality of digital customer
experience, such as service availability, response speed, interaction quality, and the
level of personalization. The outcome of the dissertation will be a model for
implementing intelligent technologies in digital customer processes aimed at
increasing customer satisfaction, trust, and loyalty in the digital environment.
Anotdcia préace:

Praca sa zameria na skumanie vplyvu modernych digitadlnych technoldgii, najma
nastrojov umelej inteligencie a automatizovanych systémov, na zakaznicku skuisenost
v digitdlnom prostredi. Bude analyzovat ako technologické inovacie ovplyviuju kvalitu
digitdlnych sluzieb, efektivitu komunikacie a personalizaciu interakcii medzi
organizaciami a zakaznikmi. Vyskum sa suUstredi na identifikaciu faktorov, ktoré
determinuju kvalitu digitdlnej zdkaznickej skusenosti, ako sU dostupnost sluzieb,
rychlost rieSenia poziadaviek, kvalita interakcie a Uroven personalizacie. Vystupom
prace bude navrh modelu implementacie inteligentnych technoldgii do digitalnych
zakaznickych procesov s cielom zvy$ovat spokojnost, déveru a lojalitu zdkaznikov v
digitdlnom prostredi.




