DOCTORAL STUDY PLAN FOR FULL-TIME STUDY
Study programme —- MARKETING AND TRADE MANAGEMENT (in English)
Study field - Economics and Management

S e m e S t e

Course Title 1. 2. 3. 4. 5.

Credit

STUDY SECTION

Marketing Management and Processes 16s

Principles and Methods of Scientific Work 165

Innovation Processes in Marketing 16s

Neurostrategy in Marketing Management 16 s

Consulting and Interim Management 165

Elective Course 16 s

RESEARCH SECTION

Creative Activity in Science | 20

Creative Activity in Science 11

40

STATE EXAMS

Project of Dissertation Thesis and Dissertation Examination 20

Dissertation Thesis and its Defence

40

Hours in a semester 32 32 32

96

Exams total 2 2 2

Credits total 20 20 20 40

80

180

ELECTIVE COURSES OF THE STUDY PROGRAMME

Empirical Marketing Research

Geomarketing

Innovation and Project Management

Strategic Marketing Communication

DOCTORAL STUDY PLAN FOR PART-TIME STUDY
Study programme —- MARKETING AND TRADE MANAGEMENT (in English)
Study field - Economics and Management

S e m e S t e r

Course Title 1. 2. 3. 4. 5. 6. 7.

Credit

STUDY SECTION

Marketing Management and Processes 16 s

Principles and Methods of Scientific Work 16 s

Innovation Processes in Marketing 16 s

Neurostrategy in Marketing Management 16s

Consulting and Interim Management 16 s

Elective Course 16s

RESEARCH SECTION

Creative Activity in Science [ 20

Creative Activity in Science II

40

STATE EXAMS

Project of Dissertation Thesis and Dissertation

. 20
Examination

Dissertation Thesis and its Defence

40

Hours in a semester 32 32 32

96

Exams total 2 2 2

Credits total 20 20 20 40

80

180

ELECTIVE COURSES OF THE STUDY PROGRAMME

Empirical Marketing Research

Geomarketing

Innovation and Project Management

Strategic Marketing Communication




